Let’s Get Digital:
Student Beans x
Little Dot Studios Webinar

Digital content studio Little Dot Studios are experts at
strategically communicating and creating digital video content
for Gen Z. This made them the perfect partners for us to team up
with to create the ultimate youth marketing webinar.

Student Beans collaborated with Little Dot Studios to host a
webinar targeting the youth marketing industry.

Little Dot Studios wanted to expand its reach and understand
our audience’s wants and needs in order to shape in their own
2024 strategy.

Let’s Get Digital: Capturing Gen Z Spend featured a presentation from
Little Dot Studios focusing on how to build a strong social strategy to
engage Gen Z. Offering valuable insights to our audience as we head
into 2024, this gave Little Dot the opportunity to showcase their work.

This was followed by a panel, featuring speakers from YouTube and
Little Dot Studios, as well as a Gen Zer. We explored how marketers can
tailor content, discussed the power of video, and shared top tips ahead
of the festive season.

Total registrations for the webinar amounted to 330 marketing leaders
and decision-makers, with 135 total live attendees. Audience
engagement was also high, with 158 audience interactions.

A number of internationally recognised brands joined us, including
Adobe, Ticketmaster, Costco, Tinder, Adidas, and Savage x Fenty.
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“ There really was no better partner than Student Beans to collaborate with when thinking

about our B2B marketing planning. The resulting webinar was a great success, smoothly

organised by the Student Beans team and well attended by our target audience.
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